
"The Role of Social Media in Disseminating Organizational 
Culture among Employees in Youth and Sports Directorates 

in the Arab Republic of Egypt" 
Abstract:  

This study aimed to identify the role of social media in promoting 
organizational culture among employees in the Youth and Sports 
Directorates in the Arab Republic of Egypt. Specifically, it examined the 
impact of using these platforms, the level of digital interaction, and their 
role in improving internal communication channels and transmitting 
organizational values. 
Research Question: 

The main research question was: What is the role of social media in 
promoting organizational culture among employees in the Youth and 
Sports Directorates in the Arab Republic of Egypt? 

Sub-questions: 
 What is the impact of social media use on promoting 

organizational culture among employees? 
 What is the nature of the relationship between the degree of 

interaction on social media and employees’ perception of the 
dimensions of organizational culture? 

 What is the effect of using social media on improving internal 
communication channels and transferring organizational values 
among employees? 

Population: 
Employees of the Youth and Sports Directorates in several 

governorates across the Arab Republic of Egypt, distributed across seven 
geographical regions representing different parts of the country. 
Sample:  

A total of 302 participants out of a population of 470. 
Data Collection Tool:  

A questionnaire consisting of two parts: demographic data and the 
study axes. 
Key Findings: 

The study demonstrated that the use of social media in the Youth 
and Sports Directorates is a strategic and influential factor in promoting 
organizational culture. It is no longer an optional tool but a contemporary 
administrative necessity. The findings also highlighted the need for 
specialized professional management to monitor digital presence, ensure 
its sustainability, and assess its impact on organizational culture. 
 



Recommendations: 
The study recommends adopting a clear, long-term institutional 

strategy for using social media as a primary tool for reinforcing 
organizational culture and linking it to institutional objectives. It also 
recommends establishing specialized units or teams for managing digital 
communication, equipped with periodic measurement tools to evaluate 
performance and continuously improve strategies. 
Keywords: Social Media – Organizational Culture – Youth and Sports 
Directorates – Egypt. 
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